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Abstract

The research on the study of the attitude of the members of Parliament’s
attitudes towards craft beer in Thailand had the following objectives: to examine the
attitude of the members of Parliament’s attitudes towards craft beer in Thailand and
to investigate the guidelines for improving, developing, and promote beer as an
economic product and to be legally accepted in Thailand. This is quantitative research
using a questionnaire to collect data with a sample of 223 people.

Firstly, the research regults on the attitudes of the members of Parliament’s
attitudes towards craft beer in Thailand found that 1) the production of the product
found that Craft beer has a wide variety of flavors, the packaging has a contemporary
look, and the price of the beer was reasonable for the quality at a high level (mean =
3.99 SD= 1.10 ), 2) Image aspect found that Craft beer could create a good image for
consumers and had credibility in terms of branding at a high level (mean = 3,72 SD=
1.08), 3) in terms of promoting the economy found that Craft beer could generate
income for the community at the highest level (mean = 4.59 SD= 0.80), and 4) legal
aspect found that the law regarding kraft beer should be amended to the highest level
(mean = 4.67 SD= 0.63 ), when the taw was amended, kraft beer could help promote
the Thai economy at a high level (mean = 4.42 SD = 0.88 ) and people had knowledge
and understanding of the law and limitations of Craft Beer at a moderate level (mean
= 3.99 SD= 0.89), respectively, significantly 0.05

Secondly, the research results on guidelines for improving and developing beer
to be an economic product and legally accepted in Thailand found that the
government should have an economic policy for exporting kraft beer, the government
should have an agricultural policy that a product that could be used as a raw material
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to produce kraft beer, the government should have an economic tourism policy that
integrated cultural tourism and community economy with Craft Beer as the base, the
government should be one of the agendas to address the Craft Beer Act, the
government must promote public awareness and understanding about the production
and distribution of kraft beer, and the government should have policies that support
the production of Craft Beer, mainly by the people in the community.

Keywords: Craft Beer, Attitude, Member of Parliament
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